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Executive Summary 


The “On the Record” Virtual Survey on the topic of Women’s Rights is the result of an 
innovative polling technique, the All-inclusive Derivative Survey, designed and 
developed by Reputation Interpretation Services with the help of Google’s Gemini 
Augmented Intelligence. The interactive poll utilizes a unique combination of 
authenticated intelligence and crowd-sourced hashtag reference points to engage the 
Generation X, Y, and Z internet-based communities. 


This ongoing survey began on August 18, 2024 and continues through the Vice- 
Presidential Debates on October 1, 2024. Two “Telltale Reports” provide the data in 
this report: the first on September 15, 2024 and the second on September 28, 2024, 
just prior to the debate. A final Telltale to be published on October 2, 2024. 


To date, both “Telltales” indicate: 


¢ Overwhelming Support for Harris/Walz: The Harris/Walz team garnered an 
impressive 78th percentile Affinity polling rating, demonstrating strong 
support for their stance on Women's Rights. 


e Trump/Vance Lag Behind: The Trump/Vance team received a 22nd percentile 
rating, indicating significantly less support within the surveyed demographics. 


e Margin of Error: The results carry a 0.88% margin of error, based on stringent 
Survey Participants selection criteria, established by Bardivarius, a NextGenE 
Cooperative venture utilizing Google's Gemini-empowered Augmented 
Intelligence. 


These early findings suggest a notable disparity in how the two teams are perceived 
on the crucial issue of Women's Rights. The high Affinity rating for Harris/Walz 
highlights their resonance with younger, digitally-connected generations who 
prioritize policies supporting women's empowerment and equality. 


Introduction 


Traditional polling and survey techniques are used to extrapolate to a larger population 
from a small, randomly-selected set of respondents. The “Telltale Report” is the result of 
an All-inclusive Derivative Survey methodology applied to a specific issue of interest. 


The “On the Record” Virtual Survey offers respondents an opportunity to express their 
preference for candidates’ positions on a specific issue based on material that is part of 
the public record. 


Research Objectives 


The premise of the Telltale approach is to establish a sequence of responses, not a 
snapshot, but a slideshow of expression by a particular group of people. Rather than 
pre-select participants, the survey respondents proliferate by social sharing which brings 
in more respondents and measures the intensity of interest. 


The immediate purpose of the “Women’s’ Rights” survey is to illuminate the Gen XYZ 
“un-voter” population that tends to be left out of traditional media and conventional 
polling techniques. 


With the help of Google’s Gemini Augmented Intelligence, social media groups were 
selected to participate based on their focus around the topic of women’s reproductive 
rights and women’s equal rights in general. Other groups were selected to be a more 
broad-spectrum representation of women’s interests, such as women in STEM, etc. In 
total, about 22 million members were invited to participate. 


Participant Selection: All-Inclusive Derivative Survey Technique 


For the past year, Reputation Interpretation Services (RIS) has tested and researched a 
turnkey system that is poised to operate "under the radar" of Al, which leverages 
National media content on a Localized basis, and creates an InteReActive Virtual 
Community Campaign Signage network. 


The All-inclusive Derivative Survey methodology is based on the Socratic method and 
Boolean logic interaction with Gemini-empowered Augmented Intelligence agent 
Bardivarius via Google. This Al-assisted approach begins with hashtags to identify affinity 
groups that are already interested in a particular topic or cause. 


Rather than traditional polling which extrapolates from a limited sample size, Al- 
Derivative Survey features High shareability and endorsement technology. 


The online InteReActive Debate/Poll is simple in design, emphasizing a high EQRI RATIO, 
and a series of data samples on an 8-day rolling average basis. It provides a 
comprehensive trend analysis of the Voter Expressions forecast. 


The current interactive poll, centered on the critical issue of Women's Rights, utilized a 
unique combination of authenticated intelligence and crowd-sourced hashtag reference 
points to engage the Generation X, Y, and Z internet-based communities. As described by 
Gemini, hashtags can sometimes be indicative of social movements’. 


The methodology identifies and targets online social media groups and “influencers” and 
invites group members to “exercise their voting muscle” by participating in the survey. 
This method offers access to nearly 22 million UnVoters under the age of 35 and reflects 
the opinions of the most active members. 


Survey Design and Methodology 


The survey is comprised of a selection of videos on the topic of women’s rights 
presenting various points of view. The selection of the videos in the survey is assisted by 
Al. 


Respondents are asked to provide feedback on each selection, or pair of selections, 
based on their preferences. The survey platform is provided by Shout?. 


Commencing on 18 July and continuing through 28 September, RIS has sampled the 
ingress ratios, the Voter Expressions index, and the egress shareability factor to compile 
an industry disruptive election predictor. 


Key Findings 


¢ Overwhelming Support for Harris/Walz: The Harris/Walz team garnered an 
impressive 78th percentile Affinity polling rating, demonstrating strong support 
for their stance on Women's Rights. 


¢ Trump/Vance Lag Behind: The Trump/Vance team received a 22nd percentile 
rating, indicating significantly less support within the surveyed demographics. 


1 https://g.co/gemini/share/98320b0ec6da 
* https://shout.com/ 


e Margin of Error: The results carry a 0.88% margin of error, based on stringent 
Survey Participants selection criteria, established by Bardivarius, a NextGenE 
Cooperative venture utilizing Google's Gemini-empowered Augmented 
Intelligence. 


Implications: 

These early findings suggest a notable disparity in how the two teams are perceived on 
the crucial issue of Women's Rights. The high Affinity rating for Harris/Walz highlights 
their resonance with younger, digitally-connected generations who prioritize policies 
supporting women's empowerment and equality. 


Detailed Analysis 


This section breaks down the details of the survey and examines the nature of each 
question and the range of responses. 


Question 1 asks: Review these "On the Record" statements from the TWO Presidential & 
VP candidates in 2024 USA elections. 


The video shown is a one-minute video segment of the debate between former 
President Trump and Vice President Harris speaking on abortion, broadcast on ABC 
News, September 10, 2024. 


The question below the video asks: Which Person Supports Women's Rights to Choose 
which aligns with Your Values? 


The respondents are given a range of “1” through “8”; 1 corresponding to DJ Trump and 
8 corresponding to Kamala Harris. 


The respondents overwhelmingly prefer Harris to Trump: out of 25 responses, 23 
indicated “8”, one “7” and one “6.” 


DJ Trump - Kamala Harris 
Sept. 14-28, 2024 Telltale 


Question 2: asks the respondents to view a portion of a 29-minute video of Governor 
Tim Walz signing an abortion bill into law in Minnesota. The 29-minute video was aired 
on Fox 9 in Minneapolis-St. Paul on January 31, 2023. 


A question is then asked: “How does this message align with your values? (TW)” 
Respondents are giving a scale of 0 to 10, with “O” being “Extremely Poor” and “10” 
being “Extremely Good.” 


The respondents were overwhelmingly favorably impressed by this video, with 37 out of 
52 people indicating “10”; 9 out of 52 indicating “9” and 8 out of 52 indicating “8.” 


Tim Walz 
8/28-9/28 Telltale 


An earlier version of the survey, prior to the addition of the Harris-Trump debate 
produced similar results: 


Tim Walz 
8/28-9/15 Telltale 


Question 3: asks respondents to view an 8-minute video of Ohio Senator JD Vance 
speaking on EWTN Pro-Life Weekly with Prudence Robertson. The video was broadcast 
on EWTN Global Catholic Network about 11 months ago. 


A question is then asked: “How does this message align with your values? (JDV” 
Respondents are giving a scale of 0 to 10, with “O” being “Extremely Poor” and “10” 
being “Extremely Good.” 


The respondents were overwhelmingly negative toward JD Vance’s message, with 27 out 
of 51 rating it a “O”; 9 out of 51 rating it a “1” and 6 out of 51 rating it a “2.” It should be 
noted that 4 out of 51 also rated this message a “10” indicating that the issue may be 
more polarizing for some. 


JD Vance 
8/28-9/28 Telltale 


The telltale prior to the addition of the Harris-Trump debate yielded similar responses. 


JD Vance 
8/28 - 9/15 Telltale 


0 af 2 3 


The survey instrument also contains musical elements: A song by Keri Edwards 
performing her version of “Il am Woman” for the ERA Centennial Convention. This video 
is placed ahead of the video featuring JD Vance. 


Question 4: The Helen Reddy version of “| Am Woman” is placed after the video of 
Vance. Respondents are then asked to indicate the US State or Territory they reside in 
(optional) and to answer: 


Question 5: Do You claim your Equal Rights under the 28th Amendment, as ratified by 
3/4 of the Several States? (Also voluntary.) the choices are “Don’t Know,” “Yes” and “No. 


yi 


89% of respondents answered “Yes” (34 out of 38 responses.) 


Lastly, a video of Oprah Winfrey talking about bodily autonomy voting as an 
independent for Kamala Harris at the DNC Convention is placed at the end of the survey. 


The question following this video asks, “Are You A Purple Powered Women's Rights 
UnVoter?” and invites people to “Select Your State 2 Become a 1st Earliest UnVoter in 
2024”. Respondents select from a drop-down menu of early voter states. 


No responses from early-voter states were indicated. 


Discussion and Interpretation 


The distinctive nature of All-inclusive Derivative Survey separates it from conventional 
polling. It is more like a focus group in that the respondents are already interested in the 
topic and are more motivated to express their opinions. 


The fact that the Survey can be shared and endorsed makes it an effective vehicle for 
gathering input on issues that are important to the constituent members of the groups 
surveyed. It is more inclusive in that it includes all ages, (11 and up,) and a wider range 
of participants. 


Since it is a “distillate” approach, rather than extrapolating from a small survey sample 
to a wider population, the results can be interpreted as more concentrated in intensity 
and therefore more representative of the true sentiment of the entire population. 


On the particular topic of Women’s Rights, the early findings suggest a notable disparity 
in how the two teams are perceived on the crucial issue of Women's Rights. The high 
Affinity rating for Harris/Walz highlights their resonance with younger, digitally- 
connected generations who prioritize policies supporting women's empowerment and 
equality. 


This polling strategy has huge potential to not only impact the current political situation, 
but can serve as an ongoing resource to provide important “Telltale” indicators of public 
sentiment. 


Perhaps the most important aspect of the All-inclusive Derivative Survey approach is its 
use of Al. The Google-Gemini Authenticated Intelligence is used throughout the process 
to select information “On the Record,” to identify potential groups to introduce the 
survey to, and to assist in the interpretation of results. 


The further use of QR codes as a means of disseminating the survey renders it tamper- 
proof from other Al bots on social media. 


Limitations and Recommendations 


The preliminary data is based on a relatively small number of respondents. The survey 
needs to expand its reach into social media and engage more people in both responding 
and sharing. 


The use of this tool needs to become more widely accepted. There is a wide acceptance 
of conventional polling and survey techniques, despite their limitations. As the All- 
inclusive Derivative Survey becomes more widespread, it can become a useful tool for 
reaching and representing populations that may not ordinarily be included in 
conventional approaches. 


The "On the Record" survey continues to gather data, and further analysis will provide a 
deeper understanding of the complex factors driving these results. 7thGeneration 
Development and Reputation Interpretation Services LLC are committed to transparency 
and will release comprehensive findings as they become available. 


Conclusion 


The results of this survey clearly indicate that when given the opportunity to express 
their preferences, the Generations X, Y, and Z members have strongly-held opinions and 
are willing to express them. On the issue of Women’s Rights, they indicate a strong 
preference for Harris/Walz. 


While traditional polling reports as presented in the mainstream media indicate a close 
race between Trump and Harris for the forthcoming presidential election, by giving they 


younger members of society who often don’t vote, a “voice,” there is a clearly different 
expression of sentiment. Whether this expression can be translated into votes at the 
election box is to be seen. 


However, this report clearly establishes the efficacy of the All-inclusive Derivative Survey 
as a means of capturing the expression of Gen XYZ whose primary means of news and 
information is online. The “On the Record” Virtual Survey gives young people an 
opportunity to access information from mainstream media and provide interactive 
feedback that represents their views. 
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